
 

 
 
 
 

Digital Marketing Course Outline 
 
 
Overview 
 
The primary role of a digital marketer is to define, design, build and implement digital campaigns across a 
variety of online and social media platforms to drive customer acquisition, customer engagement and 
customer retention 
 
Benefits of a Digital Marketer 
 
Digital marketers provide a wealth of benefits to an organisation. Brand awareness and a strong visibility can 
help to engage with a variety of diverse audiences and gain a real competitive edge. Across sectors, business’ 
continue to invest in marketing strategies that help gain a strong customer base and or following. 
 
Typical Job Roles 
 

 Digital Marketing Assistant, 
 Digital Marketing Co-ordinator 
 Campaign Executive, 
 Social Media Executive, 
 Content Co-ordinator,  
 Email Marketing Assistant,  
 SEO Executive 

 
 
Professional Recognition – highlighted within occupational brief 
 
This apprenticeship is recognised for entry on to the Register of IT Technicians and those completing their 
apprenticeships are eligible to apply for registration. 
 
Completion of the apprenticeship would also allow access to join as an Affiliate (Professional) member of the 
CIM (Chartered Institute of Marketing) and/or Associate membership of BCS. 
 
Duration 
 
The duration of this apprenticeship is typically between 12 - 18 months. 
 
Level 
 
This is a level 3 apprenticeship. 
 
Checklist 
 
Outlined below is a summary of the course contents included within the digital marketer standard. This has 
been developed and contextualized within the BCT framework. 
 
Please take time to review the proposed key deliverables, course contents including mandatory wider skills. 
 
 
 



 

 
 
 
 

Digital Marketing Fundamentals 

1. About your course 

Identify the key features of a digital marketing campaign 

Understand what makes an effective digital marketing campaign 

 

2. Managing your campaign 

Understand the purpose of project management 

Be able to create a production schedule and campaign schedule for a digital marketing campaign 

 

3. Stages of digital marketing campaign 

Identify the Stages of digital marketing campaign 

Understand how to plan a digital marketing campaign 

 

4. What is brand identity 

Identify the core elements of a brand identity  

Be able to develop an original brand identity 

 

5. Target Audience 

Understand how and why to carry out a SWOT analysis and competitor analysis 

Understand how to use market segmentation techniques to define a target audience 

 

6. Customer Acquisition & Engagement 

Understand how to acquire how and engage potential customers 

 

7. Marketing Strategy & Content 

Identify the elements of an effective marketing strategy 

Create a marketing strategy for own campaign 

Identify relevant marketing content to be used in the campaign 



 

 
 
 
 

8 - 10. Content Creation 

Learners develop marketing campaigns 

 

11. Measuring Success + Finalising  Campaigns 

Be able to understand what KPI’s are and their uses 

Understand how to deliver a presentation 

 

12. Presentation & Review 

Learners deliver presentation for feedback and review 

 

Wider Skills 

The wider skills are a crucial part of an apprentice’s development at BCT. They complement the vocational skills 
on the programme and involve the study and relationship to the workplace of personal and social skills that 
contribute to the apprentice being an informed and empowered worker and citizen in the UK. This can include: 

Personal development of successful work values and attitudes 

English and Maths: Identifying how English and Maths are utilised in the apprentice’s workplace, identifying areas 
for development in order to fulfill their duties to their maximum potential, guiding the learner on how to improve 
on identified areas 

British Values including: Rule of law / Democracy /Individual liberty /tolerance and mutual respect of difference 
faiths and beliefs /Prevent 

Wider Skills Development 

The vocational teacher will incorporate the wider skills into the study days and use a mixture of learning activities 
to allow students to build on their existing knowledge in these areas, to extend their knowledge and skills from 
this starting point and throughout relate them to each learner’s workplace. 

The Work Coach will discuss the apprentice’s development of these wider skills in their work based assessment 
meetings, relating them to each apprentice’s unique placement and identifying targets for further development 
throughout the apprenticeship The aim is to produce confident, assertive and empowered workers able to 
contribute productively and safely in their role, as part of a team, and establish a pattern of working behaviour 
and attitudes that will form the foundation of a successful career beyond the apprenticeship. 
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